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RECAP 2019 – ZERO TEST AT THE DESIGN STAGE 

First time right.



RECAP 2019 – AS BUILD AS TESTED

▪ Anticipate the conception thanks to VR

▪ Create ergonomics workstations

▪ Control risks, deadlines and manufacturing budgets

Nicolas Lepape

Virtual reality and simulation expert

Safran Nacelles

First time right.



RECAP 2019 – MEDIA RECOGNITION



PROFORMA FY19 SALES

12-month (January – December)

Sales (€m) 2019 2018 Change

Current rate Constant rate

Licenses 115.9 106.9 +8.4% +6.0%

Services 30.3 28.8 +5.4% +3.8%

Total 146.2 135.7 +7.8% +5.6%

Licenses
79%

Services 
21%

+5.4% 
(vs 2018)

+8.4% 
(vs 2018)

Proforma FY19 Sales breakdown



PROFORMA FY19 

LICENSES BREAKDOWN

12-month (January – December)

+8.4% 

+7.9% 

+10.6% 

84% Repeat Business | 16% New Business

Part of PUL in the total 

licensing revenues remain 

stable (15.0%) 

106,9
90.5

16,4

115,9

97,8

18,1

Licenses Repeat Business New Business
FY'18 FY'19



28,7

17,1

4,6
1,8

4,4

0,8

30,3

17,8

5,2

1,5
4,6

1,2

Services Engineering
Studies

Field Services Contracting Special ProjectsOther Revenues

FY'18 FY'19

PROFORMA FY19 

SERVICES BREAKDOWN

12-month (January – December)

+5.4% 

-17% 

+4.6% 

+60.3% 

+11.5% 

+4% 



GLOBAL VALUE PROPOSITION 

(pro forma 12-month indicators)

Americas

€22.3M
+5.8%

+0.9% cer

EMEA

€71.0M
+8.7%

+8.6% cer

Asia

€53.0M
+7.4%

+3.5% cer

15.3%
48.5% 

36.2%



88% of the total
four prior industries of ESI Group business strategy

+5.6% 

vs 2018

+17.0%

vs 2018

+1.2%

vs 2018

+3.2%

vs 2018

FOCUS ON KEY INDUSTRIES

(pro forma 12-month indicators)



FINANCIAL AGENDA

• Press Release Results FY 19  / March 23,  2020

• Investors and Analysts presentation / March 24, 2020 

• Press Release Sales Q1 / May 12, 2020



WHERE WE LEFT THE CONVERSATION

From “old product focused offer” to new “client-centric solutions”

Global approach

Supporting our 

customers’ global 

transformations with our 

global talent

Local specificities

A strong local 

ecosystem to address 

local needs, including 

scientific committee

Innovation management

Unique approach by 

Technology Readiness 

Levels to de-risk & 

unleash innovation

Value | Trust | Talent | Intimacy

Customers’ needs focused

Focused around 

customers’ needs, 

combining expertise and 

technology into value.



UPCOMING FINANCIAL COMMUNICATION

• Financial Indicator Evolution  

• Clarification of Value Proposition 

• A new way to pilot the performance

• Next Strategic 5Y Plan
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Any Questions?



FY19 

11 months

11-MONTH 

€102.2M

75.3

26.9

Licenses Services


